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• Top 15 countries with the largest number of smokers in the world

• High smoking prevalence

45.3% 1.1%

Alcohol & tobacco 
use prevalence

Results from GATS 2015
& WHO report 2024

• High alcohol use prevalence

66.6% 45.4%

• Total alcohol consumption per capita = 9.3L
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• Young people are highly influenced by what they see online, especially 
from famous singers and artists.

• Celebrities as role models: Celebrities indirectly and silently encourage 
unhealthy behaviors, including substance use

Celebrities affect youth and young adults’ behaviors 

• Research gap: 

• Most studies focus on English-language, no research on 
Vietnamese content on social media.

• 62.3 million YouTube users in Vietnam, with youth making 
up a significant portion.
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MV 1: BIGCITYBOI (TOULIVER X BINZ)

MV 2: Hãy trao cho anh (Sơn Tùng M-TP ft. Snoop Dogg) MV 1: BIGCITYBOI (TOULIVER X BINZ)

MV 2: Hãy trao cho anh (Sơn Tùng M-TP ft. Snoop Dogg) 
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Tobacco and alcohol content in music videos may reduce perceived harm, 

increase susceptibility, and initiate tobacco and alcohol use among 

adolescents and young adults



• Investigate the prevalence of tobacco- and alcohol-related 

content in top Vietnamese music videos on YouTube. 

• Describe warning label features related to tobacco and 

alcohol depictions

Aim
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• Design: Content analysis

• Sample: Top 410 most viewed Vietnamese music videos.

• Time period: 2013-2021

• Data source: Domestic music chart available on YouTube.  

• Coding scheme: General information, lyrics, tobacco contents 

& alcohol contents.

• MV coding: Intercoder reliability 

• The data was encoded and managed using REDCap.
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COVID-19

Regulations on depiction of 

tobacco in theater and 

cinematic works enacted

Regulations on alcohol 

prevention enacted



33.2% of music videos contain alcohol contents  

24.90%
23.40%

21.20%

8.00%

Images of wine/beer
bottles/cans

Images of wine/beer
glasses/cup

Images of drinking
alcohol

Images of someone who
gets drunk

Alcohol contents (N=410)
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8.8% of music videos contain tobacco contents  

3.70%

7.60%

Images of tobacco products Images of using tobacco

Tobacco contents (N=410)
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Get a modern 

PowerPoint  

Presentation that is 

beautifully designed. 

Get a modern 

PowerPoint  

Presentation that is 

beautifully designed. 

2.8%

Showing the brand/logo of tobacco

19.1%
Showing brand/logo of alcoholic beverages

5.6%
Warning contents about tobacco harmfulness
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Warning about drinking being restricted to 

individuals 18 years old and above 

1.5%
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• Music video is just a recorded video, not released in the form of a tape 

or film, making it difficult to apply the existing regulations. 

• Online contents are difficult to manage because there are no specific 

regulations in place.

A loophole in Vietnam laws



KEY TAKEAWAYS

➢ Government should also consider applying the requirements of WHO Framework 

Convention on Tobacco Control to online contents on the internet

➢ YouTube might introduce policies such as labeling, warning, or age restrictions 

on tobacco and alcohol content

• Tobacco and alcohol content are relatively common in Vietnamese MVs

• Most of these music videos do not include any warnings, even though many singers 

have millions of fans, including children and adolescents

→ MVs should be regulated
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Funding was provided by the Bloomberg Initiative to Reduce Tobacco Use through the CDC Foundation with a grant from Bloomberg 

Philanthropies. The findings and conclusions in this report are those of the authors and do not necessarily represent the official position of 

the CDC Foundation.

THANK YOU!

Email: thao.ttp@vinuni.edu.vn
tpttran1410@gmail.com
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